


Welcome to the 
Transport 21 Brand Guide. 

Transport 21 is the Government’s €34 billion investment in the 
development of a world-class transport system for Ireland. 

This Guide gives a clear insight into what the Transport 21 
brand represents. It explains how the visual brand elements 
can build and reinforce the brand values in the minds of our 
audiences.

The Transport 21 brand has been created to be effective and 
impactful through its consistent application and simplicity.

It is designed to:
-	 become quickly recognisable,
-	� have visual longevity for the duration of the Transport 21 

Scheme, and
-	 be applied to temporary items in an economic way.

To be effective and successful, Transport 21 needs to be 
implemented in a consistent way by all agencies and 
organisations involved in the process.

The brand was inspired by the curves and simple dynamism of the N4 intersection, but communicates travel by rail as well as road.
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